Statistik: Kinesernes foretrukne sggemaskiner

Share of Monthly Web Search Visitation for
Search Engine in China
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M Baidu 75.7% 76.5% 77.3% 78.4% 73.8% 79.8%
N Google 165.8% 165.0% 15.1% 137% 13.5% 12.6%
m 30350 4.6% 45% 4.3% 4.6% 4.0% 3.8%
M Spgou 1.8% 1.8% 19% 2.0% 2.7% 2.8%
HBing 0.6% 0.6% 0.7% 0.6% 0.6% 0.6%
WYoudao 0.5% 0.6% 07% 0.6% 0.4% 0.3%
Monthly Web Search Visitation of
Search Engines in China
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2010.09 2010.10 2010.11 2010.12 2011.01 2011.02
=—#=—Baidu 5839226 | 595608.8 | cO0B03.4 | 631397.4 | 5955574 | 5754839
—8—Google | 1206231 | 124369.9 | 117504.2 | 110704.7 | 102208.2 Q90764
=—de=5050 354569 34734 33498.6 374295 2949508 272731
i G020 142718 138229 146578 164537 207028 20268.6
== Bing 49629 4917 .8 5347 .3 47706 4821.2 4650.8
=#=—Youdao| 3600.3 4823.2 51331 51054 2927 2508.5

Kilde: http://www.searchblog.asia/china-search-engine-market-share-update-for-g1-2011
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